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	Description

	Collision repair instructors, employees and students must communicate well, develop team work and strong ethics.  The need and value of mastering basic skills by helping students understand how these skills apply to their work.

	Objectives (Design):
	Arizona Content Standards

	· Use correct grammar. 

· Speak effectively with others. 

· Use Industry-related terminology. 

· Listen attentively. 

· Write legibly. 

· Use appropriate telephone technique. 

· Ask questions. 

· Locate information needed to complete tasks. 
	3.0 Practice Employability Skills for the Automotive Industry.  3.1-3.3


	Materials and Resources (Development)

	Computers connected to the Internet with Microsoft Office Installed.  TV with video player connected.  

	

	Set the Stage

Here is an example of how instructors can incorporate basic skills training in a collision repair training module, such as welding.

· Review outlines of skills to be covered during specific module. 

· Determine the reading and math skills required in the specific assignments. 

· If basic skills are provided in separate classes, determine which math and reading subjects will be covered during the same period as the specific module. 

· Have students write paragraphs in complete sentences about the materials needed or safety aspects of their project before they complete shop work. 

· Have students solve math problems involving the job, including amounts of materials, time, cost, etc. 

Have students open a Word Document and save it in their folder and name it communication.  During every activity or movie instruct students to type notes every time they hear communication, teamwork and ethics.

Play the career videos from NATEF and emphasize the importance of typing notes on their document when they hear communication skills, customer service, teamwork and personal/professional code of ethics.  

Break the students into groups of 2.  Half of the groups will be assigned to communication skills and the other half assigned to ethics.  

Communication Skills - http://www.inc.com/articles/2000/08/20000.html 

Ethics - http://www.scrs.com/codeofethics.htm
Using their notes and reading materials, each group will be assigned on either communication skills or ethics to make a poster with designs and clipart.  They can do this in any application of their choice (i.e., powerpoint, Word, or Publisher).

Specific guidelines for the poster are proper grammar, legible and not cluttered.

The student's posters will be blown up and laminated to hang in auto body and through out the school.  Be sure the student's names are on the poster.   

	Evaluation

	Attendance = 50

Notes = 20

Teamwork = 20

Poster = 20





READ THE FOLLOWING ACTIVITIES TOGETHER AS A CLASS.  GIVE INSTRUCTION ON NOTETAKING  
Activity 1

Department of Labor website gives a comprehensive description of the automotive industry.  Go to this site, http://www.bls.gov/search/ooh.asp?ct=OOH   type in auto body and students can select the positions that interest them.  Have the students read the information and pay close attention to the qualifications to find information on communication, teamwork and ethics.   

Activity 2

Go to the National Automotive Technician Education Foundation (NATEF) website http://www.natef.org/ and click on careers.  On the left side click on the careers and have the students read the information.

Go to this site to read the "Tips for Students" http://www.natef.org/career/topten.cfm 

Activity 3
Read the following job opportunity taking notes on communication.  Instruct the students to revise their cover letter to address the job requirements.

Local Job Opportunities
Collision on Wheels
Auto Body Combo Tech

We are seeking a professional, motivated person w/good communication skills for new MOBILE auto body repair business. We cover the entire South Bay and Santa Cruz area and work out of NEW Dodge Caravan vans with body shop quality equipment. Unlike the competition, we use a blow up enclosure to maintain clean conditions while working at the customer site! Are you a self-starter looking for a change and a chance to manage your own workload? Want to work outdoors in multiple locations? We have 3 vans covering the South Bay area and are looking for qualified painters to solicit and maintain business. Candidate must have: 5-7 years experience in minor collision repair and paint Mobile experience preferred but not necessary Valid CA driver's license and clean driving record Great written and verbal communication skills and ability to interact with wholesale and retail customers Experience in estimating repair costs Self-starter and ability to work alone Salary and commission based on experience.  

Activity 4 
Read the following article:
Monday, April 28, 2003 

Story last updated at 09:30 a.m. on Monday, April 28, 2003 

Auto-body business owners find it's much more than just fixing dents

The Associated Press 
	  [image: image1.png]




  


FORT LAUDERDALE, Fla. - In her beige suit and with exquisite nails, Julia Suppe isn't about to pound out the dents in some battered Benz. Still, the skills Suppe learned in college and from her years as a legal secretary help run Florida Auto Body as much as does the technical expertise of her husband, Jim. 
"It's a man-driven business," Suppe acknowledged. 

Still, she said, it's a sector more women should consider. To succeed, auto body shops must pursue professionalism, she said, as auto repair evolves from mom-and-pop shops to computer- and technology-heavy enterprises. And with relationships with major insurers driving about 85 percent of business, good communication skills are crucial. Clientele has changed too, with women now accounting for 50 percent of their business. 

Running a shop takes negotiation expertise, management and marketing know-how. And a little accounting can't hurt, said Suppe, who co-owns the business with her husband. 

Suppe, like many small-business owners, says success means wooing repeat customers. And that depends on service. 

"For some customers, their cars are their babies," Suppe said. 

With locations in Fort Lauderdale and Sunrise, Florida Auto Body processes between 125 and 130 cars each month. Repairs range from crumpled fenders to the near-totaled. Mechanical work is done as well. Suppe said the shop's 5 percent to 10 percent profit margin is besieged by the cost of technology and auto parts. "Parts are really outrageous. If you blow an airbag, it's $900." 

To outfit the shop, which has 25 employees, is not cheap either. A top-notch worker can earn more than $100,000 a year in salary and benefits. The laser-guided frame rack that straightens cars to precise specifications costs $35,000. And two "down-draft" paint rooms that let technicians paint a car and "bake" it in 15 minutes cost $70,000 each. The average repair costs $2,200, Suppe said. 

Cars go through an assembly line that ends with detailing. To streamline the process Florida Auto recently instituted a "fast track" service for less-damaged cars. "Forty to fifty percent of our business is that type of work," she said. 

But dealing with insurance companies is increasingly important. Auto repair "is becoming more and more insurance driven. Companies are trying to lower costs," Suppe said. 

Florida Auto is a direct repair facility for a number of companies, including Allstate, USAA, and Geico, which means Jim Suppe and his technicians are authorized to evaluate damage and estimate repair costs. Florida is also a preferred vendor meaning that the insurance companies and Florida Auto guarantee the work. 

Deb Clouser, a spokeswoman for the Florida Regional office of Allstate Insurance Co., said that preferred vendors are subject to background checks. 

"They have to have a good reputation in the community and specific processes they follow," she said. "It's our way of having reliable vendors to recommend to our customers." 

To gain more control, some insurers are running their own body shops, cutting out more independents. In 2001, Allstate Corp., the insurance firm's parent, acquired Sterling Collision Centers Inc., a national chain to "gain new efficiencies and add scale," Clouser said 

Suppe said she likens dealing with insurance companies to doctors negotiating with HMOs. Each insurer pays a set rate for a repair though, she said, the amounts don't differ much. But with many shops vying for contracts, "It's a relationship established over the years, but it's something you work on constantly," she said. 

Suppe said that she learned some of her financial skills at State University of New York Farmingdale. But knowledge about car models, car parts and repairs came from on-the-job experience. 

Meanwhile, like their medical counterparts, auto insurers negotiate fees to control their own costs, said David Snyder, vice president of the American Insurance Association. 

"The insurers are under intense pressure to keep auto premiums low. They are passing on that pressure to their repair shops," he said. 

Florida has 20,000 licensed auto repair dealers. Last year the state lodged 138 body repair shop complaints out of 2,305 auto repair complaints, said Terry McElroy, spokesman for the Florida Department of Agriculture and Consumer Services. 

On the other side of the fence, Suppe said the biggest customer problem is clients who want the shop to slice the cost of the deductible from the bill. Or those who request repair of an un-covered prior condition, like scratched paint. 

Julia is the second woman co-owner of the shop. Her mother-in-law, Ann, founded the business with her husband, also named Jim. Ann said an auto body shop was a lonely place for a woman in 1979. "Women had no real role in the business except as receptionists," she said. "I had no women I could talk to about business." 

Both women said a lot of support came from their colleagues at the National Association of Women Business Owners. 

